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Abstract: This paper explores an important topic in the sociology of coffee, namely the global addictive effect of coffee. By 

analyzing the cultural, economic, psychological, and health aspects of coffee, this paper reveals how coffee produces addictive 

effects on a global scale and influences people's lifestyles, social behaviors, and social cultures. The paper also discusses the 

role and role of coffee in the process of globalization and localization, and how coffee shapes and reflects social identity and 

identity. By studying the global addictive effects of coffee, this paper aims to deepen our understanding of coffee culture and 

provide valuable insights for dealing with coffee addiction Insight.  
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1 Coffee Sociology 

Coffee sociology studies the relationship between 

coffee and society, including the consumption, production 

and circulation of coffee. It explores how coffee culture 

influences people's lifestyles and social behavior, and how 

the coffee industry influences economic, political, and 

environmental aspects. Coffee sociology also focuses on the 

role and role of coffee in the process of globalization and 

localization, and how coffee shapes and reflects social 

identity and identity. In short, coffee sociology is an 

interdisciplinary field, involving the research methods and 

theories of sociology, cultural studies, economics, 

geography and other disciplines. 

2 The Addictive Effects of Coffee 

and Sociology 

2.1 Social Culture 

The relationship between the addictive effects of 

coffee and sociology can be explored from the perspective 

of sociocultural factors. Coffee culture has a wide influence 

on the world, and different countries and regions have 

formed their own unique coffee culture. The following takes 

the Anglo-American, French, Italian and German as an 

example to illustrate the relationship between the addictive 

effect of coffee and sociology. 

UK: In the UK, coffee culture is deep and has a long 

history. Since the 17th century, cafes have been a place for 

people to socialize, mingle and relax. The addictive effects 

of coffee are evident in British society, with many people 

drinking a cup of coffee first thing in the morning when they 

wake up. In British society, the addictive effects of coffee 

are closely related to cafe culture, which is an important 

place for people to socialize. 

USA: The coffee culture in the United States is known 

for its diversity and innovation. From Starbucks to 

independent cafes, America's coffee culture attracts 

consumers from all over the world. The addictive effects of 

coffee are also evident in American society, with many 

people inseparable from coffee every day. Coffee culture 

plays an important role in American society, influencing not 

only people's eating habits, but also people's social behavior 

and lifestyle. 

France: The French coffee culture is known for its 

refinement and elegance. The addictive effects of coffee are 

also evident in French society, where many people drink 

several cups of coffee a day. Cafes play an important role in 

French society as a place for people to socialize, mingle and 

relax. Coffee culture has also influenced the French lifestyle 

and eating habits, becoming an important part of French 

culture. 

Italy: Italy's coffee culture is known for its espresso. 

The addictive effects of coffee are also very evident in 

Italian society, where many people drink an espresso first 

thing in the morning after waking up. Cafes also have an 

important place in Italian society as a place for people to 

socialize, mingle and relax. Coffee culture has also 

influenced the lifestyle and eating habits of Italian people, 

becoming an important part of Italian culture. 

Germany: Germany's coffee culture is known for its 

unique filter kaffee. The addictive effects of coffee are also 

evident in German society, where many people drink several 
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cups of coffee a day. Cafes also have an important place in 

German society as a place for people to socialize, mingle 

and relax. Coffee culture has also influenced the German 

way of life and eating habits, becoming an important part of 

German culture. 

China: China's coffee culture has also grown rapidly in 

recent years. With the entry of Starbucks, Luckin Coffee and 

other brands, more and more people began to contact and 

like coffee. In Chinese society, the addictive effect of coffee 

has gradually emerged, and many people cannot live without 

coffee every day. Cafes also play an increasingly important 

role in Chinese society as a place for people to socialize, 

communicate and relax. 

2.2 Social Economy 

The relationship between the addictive effects of 

coffee and sociology can also be explored from the 

perspective of socioeconomic factors. The coffee industry is 

a global industry, involving production, processing, 

transportation, sales and other links, providing employment 

opportunities for many people, but also provides 

opportunities for exchanges between countries. From the 

perspective of socioeconomic factors, the relationship 

between the addictive effects of coffee and sociology is 

explained below. 

2.2.1 Coffee Industry and Economic Development 

Coffee is one of the most important agricultural 

products in the world. Coffee producing countries are 

usually developing countries, while consumption countries 

are mainly developed countries. The production and sale of 

coffee provides important foreign exchange earnings and 

employment opportunities for these countries, and plays a 

positive role in promoting local economic development. The 

addictive effects of coffee are also particularly evident in 

these countries, with many people relying on coffee for 

refreshment and relaxation, further boosting the coffee 

industry. 

2.2.2 Coffee industry and international trade 

Coffee is one of the most valuable commodities in 

global trade, and many trade relations between countries are 

related to coffee. The addictive effects of coffee also play an 

important role in global trade, with people in many countries 

relying on coffee to refresh and relax, making it an 

important commodity in international trade. The coffee 

industry is also involved in many international trade 

agreements and rules, such as the International Coffee 

Agreement, the World Trade Organization, etc., these 

agreements and rules have a profound impact on the 

development and trade of the global coffee industry. 

2.2.3 Coffee Industry and Employment 

The coffee industry involves production, processing, 

transportation, sales and other links, providing employment 

opportunities for many people. In coffee producing 

countries, many people are engaged in coffee cultivation, 

picking, processing and other work; In consumer countries, 

many people are engaged in coffee sales, production, service 

and so on. The addictive effects of coffee also provide a 

stable market demand for these jobs, further promoting the 

development of the coffee industry and employment. 

2.2.4 Coffee Industry and Social Culture 

Coffee industry is not only an economic industry, but 

also a cultural industry. Coffee consumption and production 

are closely related to local culture and social customs. In 

some regions, drinking coffee is seen as a social activity, 

while in others it is seen as a necessary refreshment for 

work. These different cultural and social customs have 

influenced people's attitudes and dependence on coffee, as 

well as the development and trade of the coffee industry. 

2.3 Social Psychology 

The relationship between the addictive effects of 

coffee and sociology can also be explored from the 

perspective of psychosocial factors. Coffee consumption is 

often closely related to people's psychological needs and 

social behaviors. The following illustrates the relationship 

between the addiction effect of coffee and sociology from 

the perspective of social psychological factors. 

Coffee and psychological needs: Coffee consumption 

is often closely related to people's psychological needs. 

Many people drink coffee to refresh themselves, relax, 

relieve stress, and so on. The caffeine in coffee can 

stimulate the brain, improve people's attention and alertness, 

and thus meet people's psychological needs. The addictive 

effect of coffee is also related to these psychological needs, 

and people often become dependent on coffee because of 

psychological needs. 

Coffee and Social behavior: Coffee consumption also 

tends to be closely related to people's social behavior. In 

many countries, cafes are an important place for people to 

socialize, mingle and relax. In cafes, people can make new 

friends, exchange ideas, relax and so on. The addictive 

effects of coffee are also related to these social behaviors, 

and people tend to become dependent on coffee because of 

social needs. 

Coffee and group identity: Coffee consumption is also 

closely related to people's group identity. In some groups, 

drinking coffee is seen as a cultural symbol and way of life, 

an important part of people's identity. People tend to become 

dependent on coffee because of group identity, and also 

strengthen group identity because of dependence on coffee. 

Coffee and self-perception: Coffee consumption is also 

strongly associated with people's self-perception. Many 

people see drinking coffee as a personal expression and 

lifestyle choice that is an important part of their self-

identity. People tend to become dependent on coffee 

because of their self-cognition, and will also strengthen their 

self-cognition because of their dependence on coffee. 
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2.4 Social Health 

The relationship between the addictive effects of 

coffee and sociology can also be explored from the 

perspective of social health factors. Although coffee 

consumption can bring certain psychological and social 

effects, there are also certain health risks. From the 

perspective of social health factors, the relationship between 

the addictive effects of coffee and sociology is explained 

below. 

Coffee and health risks: The caffeine in coffee is a 

stimulant, and excessive consumption of coffee may lead to 

a range of health problems, such as insomnia, anxiety, and 

heart palpitations. These health problems may have a 

negative impact on society, such as affecting work 

efficiency and increasing medical burden. The addictive 

effects of coffee have also been linked to these health risks, 

with people often developing health problems as a result of 

their dependence on coffee. 

Coffee and public health: Due to the health risks 

associated with coffee consumption, public health 

authorities often need to regulate and limit coffee 

consumption. For example, some countries impose limits on 

caffeine content, and some public places ban or limit coffee 

consumption. These regulatory and restrictive measures 

reflect society's concerns and concerns about the health 

effects of coffee consumption. 

Coffee and social support: Because of the health risks 

associated with coffee consumption, social support is also an 

important aspect of coffee addiction. Some people may 

develop psychological problems, such as anxiety and 

depression, because of their dependence on coffee, so social 

support is particularly important. Social support can come 

from family, friends, the community, medical institutions, 

etc., to help people cope with the negative effects of coffee 

addiction. 

Coffee and social perception: Because coffee 

consumption has certain health risks, social perception has 

also become an important aspect of coffee addiction. Some 

people may develop cognitive biases due to their 

dependence on coffee, such as overconfidence and ignoring 

health risks. At this time, social cognition is particularly 

important. Social cognition can help people correctly 

understand the health effects of coffee consumption through 

education, publicity, research, etc., so as to better cope with 

coffee addiction. 

3 Conclusion 

This paper explores the global addictive effects of 

coffee from the perspective of globalization. As a global 

beverage, coffee production and consumption have been 

deeply embedded in global trade and cultural exchanges. By 

analyzing the global spread and trade networks of coffee, 

this paper reveals how coffee became a global cultural 

symbol and way of life and influenced the social culture of 

different countries and regions. At the same time, this paper 

also discusses the impact of globalization on the coffee 

industry and social culture, such as the trend of globalization 

and localization of the coffee industry, the diversity and 

integration of coffee culture. Through the study of the global 

addictive effects of coffee, this paper aims to deepen our 

understanding of coffee culture in the context of 

globalization and provide valuable insights to address the 

challenges and opportunities presented by globalization. 
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